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  大学生（n=35) 登録販売者（n=51） 
Ｍ （ＳＤ） Ｍ （ＳＤ） 
体調不安 3.23 (1.17) 2.57 (1.28) 
体調の悩み 3.37 (1.09) 2.63 (1.34) 
ストレス 3.54 (1.17) 2.75 (1.31) 














 目を引く色  滋養強壮  美容  食物繊維  
健康不安 あり(n=44) なし(n=44)  あり(n=44) なし(n=44)  あり(n=44) なし(n=44)  あり(n=44) なし(n=44)  
赤 21 (48%) 15 (34%)  11 (25%) 11 (25%)  21 (48%) 15 (34%)  11 (25%) 11 (25%)  
橙 4 (9%) 1 (2%)  4 (9%) 3 (7%)  4 (9%) 1 (2%)  4 (9%) 3 (7%)  
黄 7 (16%) 10 (23%)  14 (32%) 14 (32%)  7 (16%) 10 (23%)  14 (32%) 14 (32%)  
緑 2 (5%) 3 (7%)  2 (5%) 0 (0%)  2 (5%) 3 (7%)  2 (5%) 0 (0%)  
青 1 (2%) 6 (14%) * 2 (5%) 2 (5%)  1 (2%) 6 (14%) * 2 (5%) 2 (5%)  
藍 0 (0%) 1 (2%)  1 (2%) 0 (0%)  0 (0%) 1 (2%)  1 (2%) 0 (0%)  
紫 1 (2%) 1 (2%)  0 (0%) 0 (0%)  1 (2%) 1 (2%)  0 (0%) 0 (0%)  
白 1 (2%) 0 (0%)  1 (2%) 3 (7%)  1 (2%) 0 (0%)  1 (2%) 3 (7%)  
黒 2 (5%) 0 (0%)  2 (5%) 0 (0%)  2 (5%) 0 (0%)  2 (5%) 0 (0%)  
金 10 (23%) 13 (30%)  6 (14%) 14 (32%) * 10 (23%) 13 (30%)  6 (14%) 14 (32%) * 
銀 0 (0%) 3 (7%)  1 (2%) 3 (7%)  0 (0%) 3 (7%)  1 (2%) 3 (7%)  




 ラベル  眠気覚まし  ビタミン  鉄分  
健康不安 あり(n=44) なし(n=44)  あり(n=44) なし(n=44)  あり(n=44) なし(n=44)  あり(n=44) なし(n=44)  
赤 13 (30%) 17 (39%)  5 (11%) 3 (7%)  3 (7%) 4 (9%)  11 (25%) 19 (43%)  
橙 3 (7%) 3 (7%)  1 (2%) 2 (5%)  4 (9%) 3 (7%)  1 (2%) 3 (7%)  
黄 4 (9%) 7 (16%)  3 (7%) 4 (9%)  29 (66%) 35 (80%)  0 (0%) 1 (2%)  
緑 0 (0%) 2 (5%)  4 (9%) 5 (11%)  2 (5%) 1 (2%)  0 (0%) 0 (0%)  
青 10 (23%) 9 (20%)  11 (25%) 12 (27%)  1 (2%) 1 (2%)  3 (7%) 1 (2%)  
藍 2 (5%) 1 (2%)  1 (2%) 1 (2%)  0 (0%) 0 (0%)  1 (2%) 0 (0%)  
紫 0 (0%) 0 (0%)  1 (2%) 0 (0%)  0 (0%) 1 (2%)  2 (5%) 5 (11%)  
白 2 (5%) 2 (5%)  7 (16%) 6 (14%)  1 (2%) 1 (2%)  1 (2%) 0 (0%)  
黒 0 (0%) 3 (7%)  7 (16%) 9 (20%)  0 (0%) 0 (0%)  9 (20%) 13 (30%)  
金 10 (23%) 7 (16%)  0 (0%) 1 (2%)  2 (5%) 1 (2%)  2 (5%) 2 (5%)  
銀 0 (0%) 2 (5%)  2 (5%) 1 (2%)  0 (0%) 1 (2%)  8 (18%) 3 (7%)  
ﾋﾟﾝｸ 1 (2%) 0 (0%)  0 (0%) 0 (0%)  0 (0%) 1 (2%)  0 (0%) 0 (0%)  
 
大学生において，眠気覚ましは体調不安，体調の悩み，ストレス，疲れの変数が黒色の選択に有意な影響を及ぼして
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